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IF YOU DON'T LIKE
THE HEADLINES,
REWRITE THEM.

CHANGE.

We're experiencing it like never before.
We fight for it. We fight against it.

It frightens some and excites others.
We're with the others.

Many people don’t even know they
want it. “If/ had asked my customers
what they wanted, they would have
said faster horses.” Whether or not
carmaker Henry Ford actually uttered
these words, they still ring true.

Real change lives outside of
convention, and great things rarely
happen in comfort zones.

But we've always done it this way is a road
to nowhere. You have to keep moving.
One day or day one. That’s the choice.

On Tuesday 15 September 2020,

we celebrated our 21st anniversary.

Day 7672. But also day one. We're still going
strong as a proudly independent creative
agency because we treat every day as a

fresh slate; a chance to reinvent and rewrite.

Abrand new opportunity to make a
difference and do things differently.

Even after all these years, we're like kids
in a toyshop when a new brief lands on
our desks. The thrill of knowing you're
one great idea or decision away from
changing everything... that's what gets
us up in the morning. Not the promise
of more of the same.

We all love a before and after -
none more so than the ad industry.
The fitness transformations.

The style makeovers.

The home renovations.

That’s positive change, right there.

And that’s why we do what we do.

Not just for education providers,
government, charities and healthcare.
But for airlines, property developers,
retailers and the resources sector.
Even entire countries.
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Our clients love the before

and after. But they stick with us
because they’re excited about

the day after that — where we can

go next. Positive change is always
ajourney, and our clients and staff alike
are with us for the long haul.

The world has changed a lot
since we first opened our doors.
Scrub that. It’s changed a lot in
the last 24 hours. A threat? Maybe.
An opportunity? Definitely.

If you're still reading, you're with us.
Those who disagree will have already
turned the page.

So you'll understand why our love
of advertising is as strong as ever.
This is day one. A day to dream of
what could be and discuss new
ways to create positive change.

LET’S TALK.
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https://vimeo.com/user16435959




Pumped hydro energy storage is an essential part of our future clean energy mix if we're going
to create a brighter future for generations to come. Visit our website to learn more and join the
conversation about the proposed Borumba Pumped Hydro Project.

hydroishow.com.au - QueenS|andHydrO



IFE-’:PT PI'T-.'IP'-

[ .'“ R

| ;L}

~ QUEENSLAND ENERGY AND JOBS PLAN

/) A\
Power for generations o Dy
R g RTINS .3 . ] T ;

W

~ We generated excitement about clean,
“o  reliable, affordable energy.

To launch the Government’s game-changing Queensland Energy and
Jobs Plan, we travelled across the state to demonstrate how the move to
renewable energy sources will energise industry, create jobs and change

the way we produce, store and use energy for generations to come:.




Powering towards 70%
renewable energy by 2032.
That’s our plan.

Queensland is the most natural place on earth to invest in renewable energy. From solar farms
to wind power to the clean waters of our hydroelectric dams, the sunshine state has everything
we need to meet our renewable energy target of 70% by 2032. The good news is, we’ve got a plan.

Find out more at gld.gov.au/energyandjobsplan

QUEENSLAND ENERGY AND JOBS PLAN Power for generations Gueerstag




Energising new industries
and generating new jobs.

Constructing, supplying and maintaining the SuperGrid needed to power Queensland
will create thousands of new jobs and business opportunities for our regions. There has
already been around $11 billion invested in renewable energy and there’s lots more to come.
The good news is, we’ve got a plan.

Find out more at qld.gov.au/energyandjobsplan

QUEENSLAND ENERGY AND JOBS PLAN Power for generations

Queensland
Government

JCDecaux
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WATER FOR LIFE

We made a splash about safety. T , _,,#/

Playing it safe doesn’t mean spoiling the fun
Our summer safety campaign engqged with all kin T

having fun around the water, including t e wor

to remind the millions o

| N

follow the ule




Always have the nght life jacket
2 look out for hidden hazards.

PLAY IT SAFE around our lakes, dams & parks.

water

WATER FOR LIFE

seqwater.com.au/ playitsafe
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[LET’S PROTECT RESPECT |

We helped drive cultural change -
for Queensland apprentices,
trainees and their employees.

Let’s protect respect. Three words, one
powerful call to action that inspires positive
change for a very important cause—stamping
out workplace bullying and harassment.
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e ot APPRENTICESHIPS
 WORK for EVERYONE -
We got the job done for apprenticeships.
Apprenticeships are vital for the future of Queensland’s workforce.
They’re a great way to learn a trade and the gateway to a long-lasting and
_ successful career. And it’s not just employees who benefit, there are grants and
incentives to help employers too. Everyone wins when they take on an apprentice.
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| APPRENTICESHIPS
 WORK for EVERYONE -

Whoever you are. Whatever your goals. -
There’s an apprenticeship that can work for you.

Find out more at qld.gov.au/apprenticeships Q,w,,,u;m;d
or call 1800 210 210 today. ueensla
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Queensland
Government

We mined the truth about
new economy minerals.

Queensland’s mining sector has a bright future thanks
to the abundance of new economy minerals available
in our state. Our campaign emotively highlighted'aiew
of the many new minerals we’ll be needing andwhat
we’ll be needing them for, seen through the upbeat;
positive eyes of the next generation.
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GET READY

t
®read

QUEENSLAND

Queensland
Government

T o) We help Queenslanders stay safe.
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v @ _ Sa 1t e - 3 Using iconic Queenslander, Johnathan Thurston, our message of reducing the

, ; ' : e impact of disaster on home, family and community had strong cut-through.
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WE’RE ALL ON THE SAME SIDE = i

GET READY QUEENSLAND!
getready.qld.gov.au @

Disasters can happen anywhere in Queensland. Help our Emergency
Service volunteers and make sure you’re ready before trouble strikes:

X% B W=

Check your local Have a household Pack an
disaster risk emergency plan emergency kit

SUNCORP O Proud partners of Get Ready Queensland

Queensland
Government
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QUEENSLAND

GET READY

getready.qld.gov.au

Disasters can strike at any time. Pack an Emergency Kit and get ready.

Check what items you need at getready.qld.gov.au

Proud partners of
SUNCORP O Get Ready Queensland




Queensland
Government

We help Queenslanders get interconnected.

A small fire can es

late to a major situation very quickly.
i interconnected



Queensland
Government

We are stopping a super pest from invading our country.

By using powerful visuals combined with the emotive words connecting to relevant
recent events, the message provokes thought and resulted in immediate action.

National Red Imported Fire Ant
Eradication Program

Nowhere is safe
from fire ants.

Fire ants threaten our environment, economy and
BEFORE 1 way of life. Ifyou find them, please report them at
daf.qld.gov.au/fireants or call 13 25 23. o
THEY KEEP
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Aire ants can spread like wildfire.

Queensland
Program Government

daf.qld.gov.au/fireantzones
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‘(' NEW BIOSECURITY ZONES AND j National Red
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A PERFECT DAY CAN TURN
TO HORROR 'N A MOMENT We encourage Queenslanders

to be bushfire ready.

Our new digitally-led campaign urges those living in
at-risk areas to make a bushfire plan — because a perfect day can
turn to horrorin a moment.

Check if your postcode is at risk qld.gov.au/bushfires



Queensland
Government .

Our National Injury Insurance Scheme campaign

encouraged people to consider the limitations of
their current CTP insurance.
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W7 HALF AS
045 Y0U THinK

OT HALF AS
AS YOU THINK.

50% of people who
Sustain catastrophie injuries are not
covered by CTP insurance.

Queensland proposes to introduce a new scheme
so that everyone gets the lifetime care and support
they need — regardless of who’s at faul




Queensland
Government

We made sure Queenslanders
work safe and get home safe.

Our challenge was to find a fresh way to
initiate the ‘workplace safety’ conversation
that moved away from the inherent fear and
sadness of past campaigns.
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Queensland
Government

We help Queenslanders get the right cover.

By using iconic Queensland warning signs, we.compelled people
to get the right insurance cover and not just ‘hope for the best’.

Lo
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, Electoral Commission
88 QUEENSLAND

We give people a voice.

By positioning the elections as ‘The Day to Have Your Say’ for
those who've historically felt less empowered, we increased
participation rates and reduced the number of informal votes cast.

YOUR SAY

IS THIS SATURDAY

28 MARCH IS QUEENSLAND LOCAL GOVERNMENT ELECTION DAY

Nathing speaks louder than a vote. It's your big chance to help shape our future.
Remember, voting is compulsory - so make sure you have your say this Saturday.

o @ Visit ecq.qld.gov.au i3, Electoral Commission
or call 1300 881 665 QUEENSLAND
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We keep the ANZAC spirit alive.

WEEN Gl ths question ‘How will we serve their memory?’
on behalf of the Anzac Centenary Coordination Unit -
ind 90% pondents agreed the advertising
otured their attention. J
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Basil Stubbs, was only fifteen but he was det
1918. How will we serve their memor

War, visit w ww.qld.gov.aufanzac100 or cal

ermined to join the 57,705 Queenslanders
y? To find out how you can
113 QGOV (13 74 68).

The author of this letter,
who served their country between 1914 and
commemorate the centenary of the First World

J]



Queensland
Government

We help build roads to a
better Queensland.

To generate awareness for the Bruce Highway
Upgrades, we developed a campaign that
produced sympathetic and appreciative

Qiesponses from the affected communities.




Queensland
Dairyfarmers
Organisation

We tell stories that change perspectives.

To remind Queenslanders that the dairy industry is
something to be proud of, we told a story that connected

people to the communities bringing dairy to Queensland.

Let’s r’é a glass to the

-

A

farmers who put the best of
Queensland in their dairy. =

eensland’s dalry farmers g I E Z
C—— R @

Queensland
Dairyfarmers’
Orgamsuhon

This is a proud partnership between
the Queensland Government and the
Queensland Dairyfarmers’ Organisation

% Queensland
" Government




0 Adstralinn Governisent Initiative

busmess. gov au

The Austroliah Government’s principal busi

business.gov.au

The Australian Government’s principal business resource

We champion small business.

Our work for business.gov.au showed that any business can grow.

We can help grow any business. bUSIneSS. gov.au

The Australian Government’s principal busl







Queensland
Government

We give places identity.

By giving the brief to three different creative teams,
we encouraged a broad scope of thinking that led to a fully
integrated brand campaign that truly set the Queen’s Wharf apart.

|
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Queensland
Government

We connect industry and community.

To help dispel negative perceptions, we developed a
brand framework that not only helped the community

resonate with the project, but also gained their support.

CAPRICHRNIA

GLOBAL
TOURISM HUB

GLOBAL
TOURISM HUB

SUNSHINE
COAST

GLOBAL
TOURISM HUB

b3



There are plenty of myths and pieces of misinformation about the influenza
virus — this year, let’s get the flu facts straight. Here are our top tips for keeping
the flu contained this season.

One: Be proactive — get vaccinated.
Two: If you’re running a fever — stay home.
Three: Take hand washing seriously — it takes at least 20 seconds to do it right.

Four: Cough or sneeze into a tissue, or use your elbow or sleeves if you
don’t have a tissue handy.

Five: Dispose of used tissues immediately and wash your hands.

The flu is avoidable, so don’t leave it to luck — act on the facts and stay well.

For more mformatlon visit health.qld.gov.au/flu

Spread the fucts...m@‘[( 1]’{}%]@ E‘L

Queensland
Government

We keep Queenslanders healthy.

By informing people about the facts, we started conversations about
health that got Queensland talking and drove people to action.

* Up to 50, 000
” Australians don't know%‘r
- they've got Hepatitis C. 4’

Do you? J

: y...f’

Don't delay, get a blood test today.

If you've ever shared a needle or razor, we need to talk about hepatitis C.

There are often no symptoms or warning signs. But left undetected, it can lead to cirrhosis,
liver disease, cancer and even death. Thanks to the latest antiviral treatments available
through your GP, you now have a 95% chance of being cured.

To get tested, talk to your GP or visit health.qld.gov.au/hepc

Waeed to talk about Hep C.

B
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Queensland
Government

We help people find their voice.

By engaging with stakeholders, partners, patient representatives and the
local community, we developed a brand platform that showcased the
precinct’s distinct identity, which was endorsed by everyone involved.



A unique way of working that is
working for everyone.

An agency’s heart and soul isn’t the name on the door or the funky
office space. It’s the people. We have a unique culture that not only
attracts the very best, but also nurtures and inspires everyone here

to take it to the next level. Engine may be based in Brisbane, but our
resources are global; an eclectic mix of brilliant minds from all walks of

life, each bringing something unique to the table.

We’re not your typical 9 to 5 agency. We work around the clock, and

around the world, adding value to our clients — even while they sleep.

We believe nothing good comes from being chained to a desk.
That’s why we promote a more elastic way of working that gives

staff the freedom to get out there.

When you encourage people to follow their passions, to live with
purpose and to open their minds through study, the result is

better work. More intelligent, thoughtful and insightful work.

Just take a look at the world-class campaigns we’ve delivered

for ouramazing clients. You’ll get the idea.



Asia
shots Pacific

2024
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enginegroup.com.au


https://enginegroup.com.au/

